
AMERICAõS #1 AUDIO COMPANY  |  REACHING 9 OUT OF 10 AMERICANS EVERY MONTH   |  RADIO ה PODCASTS ה DIGITAL ה SOCIAL ה INFLUENCERS ה DATA ה EVENTS

The Power of Audio to 
Drive Results for CPG Brands

AMERICAõS #1 AUDIO COMPANY  |  REACHING 9 OUT OF 10 AMERICANS EVERY MONTH   |  RADIO ה PODCASTS ה DIGITAL ה SOCIAL ה INFLUENCERS ה DATA ה EVENTS

2025



We 
understand 
your 
challenges. 
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Declining brand loyalty due to economic 

pressures/inflation.

Growing your shopper base + reaching new 

shoppers given decline of TV and growing 

mistrust on social.

Growing ecosystem of shopping platforms ð 

Instacart, Amazon, etc.

Increased  competition from store brands and 

new brands.
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Audio is a major part of shoppersõ lives, 
and broadcast and podcasts generate incremental reach.

Source: Edison Research/eMarketer; 2023-20243

Ad -Enabled Spotify
Ad -Enabled Pandora

Ad -Enabled SiriusXM

Ad -Enabled iHeartRadio

DIGITAL AUDIO STREAMING

DAILY MEDIA

CONSUMPTION SHARE

DAILY AD ENABLED AUDIO

LISTENING SHARE

31%
AUDIO 67%

RADIO

18%
PODCASTS

69%

LINEAR TV | PRINT 
DIGITAL | ONLINE

VIDEO | SOCIAL

15%



Spouse/Partner

TARGETED 

SHOPPER

THOSE WHO INFLUENCE 
SHOPPERS

Use radio to reach both the targeted shoppers and 
the ones who influence them.

Friends

Children

HH Family

Co-worker

Teachers

Neighbors 82%
of consumers are 
influenced in their 
purchases by other 
peopleõs opinions

Source: iHeart Consumer Purchase Influence Study 20244



PLUSéadding audio to your campaign
increases the response rates of other media.

Bundling audio with other media willé
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Increase Social 
Performance By

83%

Add Incremental 
Reach to CTV by

81%

Lift Google 
Search Activity

29%

Increase TV Ad 
Recall By

35%

Source: ARN Neurolab Study 2023; Nielsen Media Impact; RAB



iHeart Helps You 
Break-Through with Shoppers.
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2K 
Influencers

#1 PREMIUM NETWORK

69M 
Digital Audience

#1 DIGITAL RADIO APP

276M 
Broadcast Radio

Ad-Supported Monthly Listeners

#1 AUDIO GROUP

20K+ 
Live Events

#2 IN LIVE EVENTS

333M 
Social Media Fans

#1 AUDIO SERVICE IN 
SOCIAL (7X THE NEXT)

167M
Podcasts

U.S. Monthly Downloads

#1 PODCAST PUBLISHER
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Reach Shoppers 
Everywhere
With iHeart

Source: Shareablee, 2024; Podtrac, July 2024; 
Nielsen Nationwide, Fall 2023, P6+; Comscore, May 2024
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89% 91%
86% 89% 89%

62%

8%

69% 67%

25%

A25-44 MOMS GEN Z BLACK A18+ HISPANIC A18+

Monthly Ad -Enabled Reach %

iHeart is the reach leader 
with key audiences.

Sources: Broadcast Radio: Nielsen Audio Nationwide, Spring 2024; Scarborough 2024



Source: 1, Nielsen Media Impact, July 2024; 2. Nielsen Audio Spring 2024 iHeart Enterprise.

iHeartMedia Monthly Reach (% of Total Segment)
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And we connect with the all the Shoppers
your brand wants to reach.

Homeowners  91% Health Conscious 89% Moms   90% Beauty Consumers   89%Latino Consumers   90%

Millennials  89% Black Consumers   90% Dads  90%Gen Z  86%
Healthcare 

Consumers   90%



Reach shoppers at the right time 
and with the right context.
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6:00AM
Listens to her favorite True 
Crime podcast as she preps 
lunch boxes before the kids 

wake up.

7:30AM
Tunes into her favorite 

morning show on the way to 
the office.

10:30AM
Logs into iHeartRadio.com 
to stream music to keep her 
energy and spirits high 
through a busy workday.

1:00PM
Best friend shares a social 
post from their favorite artist 
along with a promotion to 
enter a social contest for a 
chance to win tickets to the 
iHeartRadio Jingle Ball.

5:00PM
Hears about sale on dinner 

products during TTWN Traffic 
and Weather report and 
stops at grocery store on 

way home.

PREPARING FOR 
THE DAY

COMMUTE WORKDAY BREAK
BACK TO 

MOM MODE

Imagine the daily audio journey of a working mom:
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Source: Source: 1. Scarborough Podcast Recontact Study (USA+) 2024 Release 1 Total (November 2024). 2. Scarborough Podcast Re con tact Study (USA+) 2022 ð 2024. 11

Podcasts Reach Shoppers

iHeartPodcasts: The #1 Podcast Network 
More Podcasts Reaching Shoppers in Trusted Environments

Working Moms 25-54

Multicultural Parents

131
iHeartRadio Podcast Listeners 

Index vs. A18+:
òShopped for Food/Beverage 

in past 7 daysó

Top Podcasts Across Shopper Audiences

Health -Conscious Moms 18 -49



Engage Shoppers with 
Trusted iHeart Hosts

To Drive Loyalty and Set Your Brand Apart from the Competiton

12



Sources: CMM òTrustó Survey, February 2023, national survey of 1,000 radio listeners 2. 
iHeartMedia, Power of Personality Refresh, 2019

Shoppers
trust our hostsõ 
recommendations 
on radio and 
podcasting.
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78%
Trust Their Favorite
Radio Hostõs Product 

Recommendations

80%

Trust Their Favorite
Stationõs Host òTo Speak

For Me And My Communityó

82%

Trust Their Favorite Radio 
Hostõs Recommendations 

For Local Events & Activities

66%

Considered or purchased a 
product recommended by 

their favorite personality



Increase brand engagement through 
trust, authenticity, & companionship.
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CHARLAMAGNE ERIN ANDREWS

COLIN COWHERDRYAN SEACREST STEVE HARVEY

ANGELA YEE EVA LONGORIA

PARIS HILTON

BOWEN YANG

BIG BOY

ANGIE MARTINEZ CLAY TRAVISMALCOLM GLADWELLENRIQUE SANTOS SISANIE

iHeart covers all shopper segments with the most trusted & influential personalities.

70% of our listeners consider our hosts their friend.

Source: iHeartMedia, Power of Personality Refresh, June 2019
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Drive deeper 
engagement with 
iHeartPodcasts .

#1 in unique U.S. listeners 
for 3+ years

100+ podcasts with more 
than  1MM+ 
downloads/month

The only network with shows 
ranked in all 19 Podtrac  
content categories  
including True Crime, 
Entertainment, Sports and 
Comedy.



Get Heard at the 
Moments That Matter

The right audiences, at the right moments, with the right message.
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75% say radio is the last thing 
they hear before shopping.

iHeart can activate 
at the right moments. 
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Source: iHeartMedia Path to Purchase study, 2023



Q1 Q4Q3Q2

Align with moments big and small for your brand 
to connect with shoppers on a deeper level. 
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NATIONAL IHEART EVENTS 

LOCAL IHEART EVENTS

(alt  rock concert, Philadelphia)

(country concert, Baltimore)
(country concert, DC)

(hip-hop concert, Chicago)

(pop concert, NYC)

(summer  concerts, 

Jersey Shore)

(hip-hop concert, 

NY, Philadelphia, San Fran.)

rock concert, DC

KEY SHOPPING MOMENTS/SEASONS

HEALTHY NEW YEAR HABITS
NFL PLAYOFFS/SUPER BOWL

VALENTINES DAY

SPRING CLEAN-UP
EASTER/PASSOVER

MOTHERõS DAY

SUMMER GRILLING
4TH OF JULY

BACK-TO-SCHOOL

HALLOWEEN
THANKSGIVING

HOLIDAY SEASON



Deliver dynamic, personalized 
messaging at scale
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Personalize Your Creative

Design unique creative that is tailored and optimized for 
listeners in real-time based on multiple data points, helping 
to drive more effective results for your brand.

1

Deliver Relevancy Using Data 

The right message is key. Deliver messages that are smart 
and contextually relevant, allowing for your brand to 
reach shopper segments when they are most receptive.
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Enhance The Listening Experience

Complement a listenerõs audio experience through 
creative that feels natural and engaging across iHeartõs 
vast broadcast, streaming and podcast network.
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Reach Shoppers With the Right Message and 
When They Are Most Receptive

Please note, dynamic creative capabilities differ for broadcast vs. podcast/streaming and subject to availability, approvals, terms and conditions (TBD). 

DYNAMIC CREATIVE TRIGGERS

IN THE MOMENT
DAY OR TIME 

LOCATION
DMA/ZIP

WEATHER
SPECIFIC WEATHER 

CONDITIONS

CULTURE/ECONOMIC
SPORTS SCORES, 

GAS PRICES

BETTER RESULTS



Measurement & ROI: 
Brands need partners that can deliver best -in-class measurement 

solutions that allow you to learn, optimize and drive results.
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We make sure itõs all 
measurable to learn 
fast and optimize.

BRAND LIFT
Awareness | Affinity | Consideration

Purchase Intent | Recall

WEB LIFT / ECOMMERCE

Search | Website Visits | Leads/Conversions 

Online Actions | App Downloads/Views

RETAIL TRAFFIC LIFT

Location Visits

SALES LIFT
Sales & ROAS  |  All Related Categories

iHeart Preferred Measurement Partners



22

Kind
Drove web traffic and 
sales via podcast plan 
including host reads & 
psychographic network, 
plus Artsai pixel tracking 
allowed for tracking of 
performance and 
optimization throughout 
the campaign.

CeraVe
Drove incremental sales 
of skincare and lotion 
brand through a 
targeted iHeart 
streaming audio 
campaign which 
proved that sales lift was 
mostly driven by new 
customers.

Brands Winning:
iHeart delivers for CPG brands.

Silk
Partnered with iHeart 
hosts to promote brand 
benefits and used TTWN 
messaging at key times 
during the day to 
remind consumers to 
buy product while close 
to point of purchase.

Biossance
Drove web traffic and 
online sales through 
iHeartõs psychographic 
audience networks 
across podcasts and 
streaming audio to 
target W25-54 who are 
skin care enthusiasts.

Kelloggõs
Drove deeper connection 
with Hispanic Moms 
through iHeart host read 
messaging, custom My 
Cultura podcast creative, 
Fiesta Latina event 
activations and co -
branded retail activation 
in key markets.



5 Ways to Reach & Engage Shoppers with iHeart Right Now.
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Get Campaign Scale 

with Broadcast Radio

Reach Shoppers
through national and 
local market broadcast 
radio to get the scale 
your brand needs.

Target Shoppers 

Wherever They Listen

Target Shoppers based 
on demo, geo, and 
more across streaming, 
podcasting, and 
broadcast to drive 
relevancy and 
action/store traffic. 

Drive Brand 

Conversations Through 

Trusted iHeart Hosts

Tap into broadcast and 
podcast hosts to start a 
brand conversation that 
drives trust, awareness 
and affinity across all 
audio platforms with 
Shoppers.

Target Shoppers with 

Audience Cohorts and 

Psychographic 
Audience Networks

Amplify retail media 
strategies by leveraging 
retail specific audience 
cohorts and 
psychographic 
audience networks.

Reach Shoppers at the 

Right Moments and 

with the Right Message

From key cultural 
moments to everyday 
shopping occasions, 
iHeart will help you get 
the right message heard 
when it matters most 
with dynamic ad 
messaging and iHeart IP 
at retail.

Drive Results with iHeart.
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Appendix:
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Reach shoppers at the right time 
and with the right context.
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6:00AM
Listens to The Ben & Ashley 
Almost Famous podcast 
as she works out before 
the kids wake-up,

7:30AM
Tunes into The Bobby 

Bones Show on the way 
to the office.

10:30AM
Logs  into iHeartRadio.com 

to stream music  to keep her 
energy and spirits high 

through a busy workday.

1:00PM
Sees a social post from her 
favorite artist along with a 
promotion to enter al 

contest for a chance to win 
tickets to the iHeartRadio 

Music Festival

4:00PM
Hears tips on healthy dinner 
ideas during TTWN Traffic 
and Weather report and 
stops at grocery store on 

way home.

MORNING 
WORKOUT

COMMUTE WORKDAY BREAK HEALTHY MEALS
GROCERY RUN

Imagine the daily audio journey of a health -conscious mom:
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Reach shoppers at the right time 
and with the right context.
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6:00AM
Listens to The Daily 

Zeitgeist podcast as he 
works out before the kids 

wake -up,

7:30AM
Tunes into his favorite 

morning show on the way to 
the office.

10:30AM
Logs into iHeartRadio.com 
to stream music to keep his 
energy high throughout a 

busy workday.

1:00PM
Sees a social post from his 
favorite iHeartSports  host 

along with a promotion to 
enter al contest for a 

chance to win tickets to a 
local NBA game,

5:00PM
Hears about sale on his kidsõ 
favorite organic ice cream 
brand on TTWN Traffic and 

Weather report and stops at 
grocery store on way home.

MORNING 
WORKOUT

COMMUTE WORKDAY BREAK

QUICK STOP FOR 
FROZEN PIZZA & 
ICE CREAM

Imagine the daily audio journey of a multicultural dad:
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Kind
Drove web traffic and 
sales via podcast plan 
including host reads & 
psychographic network, 
plus Artsai pixel tracking 
allowed for tracking of 
performance and 
optimization throughout 
the campaign.

DiGiorno
Drove awareness for 
DiGiorno products in key 
markets and at specific 
retail locations through 
targeted digital 
campaign including 
email, mobile location 
ads, and in-app display.

Brands Winning:
iHeart delivers for CPG Food & Beverage brands.

Silk
Partnered with iHeart 
hosts to promote brand 
benefits and used TTWN 
messaging at key times 
during the day to 
remind consumers to 
buy product while close 
to point of purchase.

Nature Valley
Partnered with Nature 
Valley on custom 5-minute 
themed podcasts 
distributed within daily 
podcasts aimed at busy 
professionals.

Kelloggõs
Drove deeper connection 
with Hispanic Moms 
through iHeart host read 
messaging, custom My 
Cultura podcast creative, 
Fiesta Latina event 
activations and co-
branded retail activation 
in key markets.
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ColourPop
Leveraged the powerful 

iHeartPodcast  

Psychographic Networks 

to reach ColourPopõs

core target nationwide 
and included an 

Artsai pixel to track site 
visits and purchases.

CeraVe
Drove incremental sales 
of skincare and lotion 
brand through a 
targeted iHeart 
streaming audio 
campaign which 
proved that sales lift was 
mostly driven by new 
customers.

Brands Winning:
iHeart delivers for CPG Health & Beauty brands.

Biossance
Drove web traffic and 
online sales through 
iHeartõs psychographic 
audience networks 
across podcasts and 
streaming audio to 
target W25 -54 who are 
skin care enthusiasts.
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Source:31

How to plan 
audio 
effectively for 
every brand.

Broadcast Radio 
Scale and Efficiency to amplify your message

Podcasts & Digital Audio  
Premium Content, High Engagement and Low Ad Skipping 

Audience targeting across platforms
Data -driven, contextual, 700+ Cohorts

Events 
Cultural relevance through biggest 
moments in music to localized events

Influencers
Host-read ads with high trust

Social
Campaign and message extension 


