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State of 
Podcasting

2026



Audio is an Important Part of Consumers' Lives.
Most Listening Happens on Podcasts and Broadcast.

Source: Edison Share of Ear, Q1 2025; eMarketer , 2023 -2024 2

Ad -Enabled Spotify
Ad -Enabled Pandora

Ad -Enabled SiriusXM

Ad -Enabled iHeartRadio

DIGITAL AUDIO STREAMING

DAILY MEDIA

CONSUMPTION SHARE

DAILY AD ENABLED AUDIO

LISTENING SHARE

31%

AUDIO 63%

RADIO

20%

PODCASTS
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18%



Source: Broadcast Radio: Nielsen Audio Nationwide, P6+, Spring 2025; Television : Nielsen NPOWER, P6+, May 2025, L+SD; Podcast: Podtrac , Top US Publishers, October 2025; Digital: Comscore  Media Metrix Multi -Platform , October 2025;
Spotify and Pandora ad -enabled audience estimated based on SEC fil ings3
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iHeartõs Total Audio Approach Gives you 
Scale Across All Audio

Total Monthly
Broadcast Reach
Reported by Nielsen

Monthly Podcast
Downloads/Streams
Reported by Podtrac

Monthly Ad -Enabled 
Digital Reach
Reported by Comscore

iHeart 

Broadcast 

Radio

Audacy ABC CBS NBC iHeart 

Podcasts

NPR
Podcasts

Fox News 
Podcasts

Daily Wire
Podcasts

iHeart 

Digital

Spotify
Digital

Pandora
Digital

Soundcloud
Digital



2000 
Influencers

#1 PREMIUM NETWORK

75M 
Digital Audience

#1 DIGITAL RADIO APP

278M 
Broadcast Radio

Ad -Supported Monthly Listeners

#1 AUDIO GROUP

20K+ 
Live Events

#2 IN LIVE EVENTS

346M 
Social Media Fans

#1 AUDIO SERVICE IN 
SOCIAL (7X THE NEXT)

180M
Podcasts

U.S. Monthly Downloads

#1 PODCAST PUBLISHER
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We are always 
connected to 

your audience.



From Mass Reach to Mainstream, 
Podcasts are a Must -Have 

For Marketers and Fans.
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There Are 
More Podcast 
Consumers  Than 
Ever Before

55%
of Americans are 
regularly consuming 
podcasts every month

Source: Edison Research, The Infin ite Dial 2025.6

158MM
monthly 
podcast 

consumers



7 Source: Edison Share of Ear, 2020 vs 2025

Daily Podcast Listening Is Growing  
Across Every Age Group

2020 vs. 2025
5 Year Growth in Daily Listening by Age Group

+7%

+41%
+56%

+125%

+92%
20%

40%

0% A13-24 A25-34 A35-44 A45-54 A55-64 A65+

+213%



Source: 1. Edison Infin ite Dial Survey, 2024; 2. US Census Bureau, Population Estimates , 2021-20228

Multicultural 
Podcast Fans 
Are Driving 
Listener Growth

+93%
Increase in Hispanic 

monthly listeners

In 4 years

+78%
Increase in Black 

monthly listeners

In 4 years



Every 
Generation 
Finds A 
Reason For 
More 
Podcasts

Source: 1. iHeartMedia Podcast listening Suzy Study 2022; 2. Edison Kids Podcast 
Listener Report, 2023.9

Top 3 reasons 
to listen

ENTERTAINED 46%

DISCOVER SOMETHING NEW 37%

BE IN THE KNOW 34%

For Gen Z, itõs about 

companionship
Index 131

For Millennials, itõs about 

being productive
Index 127

For Gen Alpha, itõs about 

having fun
59%| A6 -12



Daily Time Spent with Podcasts
More Than Doubled In 8 Years

Source: eMarketer 2025 estimates

Average Daily Time Spent with Podcasts Among Consumers (minutes)
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2017

23
MIN

2025

51
MIN

2018

28
MIN

2019

33
MI N

2020

39
MIN

2021

44
MIN

2022

47
MIN

2023

49
MIN

2024

50
MIN



11 Source: eMarketer June 2025; Adults 18+

Podcast Listening Wins On Time Spent
More Time Is Spent With Podcasts Than Any Other Social Media Platform, 

Per Day Among U.S. A18+ 

103M

TikTok Facebook Instagram

65M 30M

X

26M

Reddit 

39M

Podcasts

Snapchat

69MM 

Hours
77MM 

Hours

103MM 

Hours
65MM 

Hours
30MM 

Hours
26MM 

Hours

39MM 

Hours



Where Are We Finding More Time For Podcasts? 
From Social Media, Video, and Music
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70%

46%

29%
26% 25% 24%

16%

Social Media (net) Streaming

Music

Streaming TV Movies AM/FM Radio Peace and Quiet Local/Cable TV

Facebook

TikTok

Instagram

Has your podcast listening taken the place of 
time you used to spend with any the following?

Source: Survey results collected via Crit ical Mass Media, Apr il, 2023, n=500 respondents Monthly Podcast L isteners, P12 -54 
Question: Has your podcast l istening taken the place of time you used to spend with any the fol lowing?  (Select all that appl y)
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80%
Binge Listen 
(2+ episodes in a row)

All That 
Listening
Adds Up To 
A New 
American 
Pastime 

8 in 10
Listen to All or Most 
of Every Episode

6.5hrs+ 
Per Week

Sources: 1. Edison Inf inite Dial 2024; 2. Nielsen 2023; 3. eMarketer 2023; 4. Acast  US Listener Survey, 2023

On Average 
Listening to 
Podcasts

9 Episodes 
Per Week

Average for 
Weekly Listeners
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Whose Influence Matters Most?
New Study Finds Podcast Hosts Are 5X More Influential 

Than Social Media Influencers

A18+ U.S. Podcast Listeners

75%
Podcast Hosts

15%
Social Media Influencers

10%
TV/Movie Celebrities 

Source: MAGNA, A New Era of  Inf luence Study 2023 



15

Podcasts are the New Influencer Platform
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Source: 1. SiriusXM Edison Research Study, 2023. 2. Pew Media Landscape Study, 2022. 
3. iHeart Listener Perceptions Study, 2021. 

Podcasts 
Are Mediaõs
Most Trusted 
Medium,  
By A Lot!

16

23X
More trustworthy
and authentic when 
compared to social media

1 in 3
Changed opinions 
on a topic because 
of something they 
heard on a podcast

#1
For trust among voters, 
when compared to 
TV, newspapers, and 
social media

80%
Of fans trust their hosts, 
making their influence 
on par with friends 
and family



For Marketers, 
Podcasts Are 
A Must -Buy
Medium
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Podcast Advertising Drives Results

Source:  1.Midroll Media Survey; 2022 Ad Perceptions Study; 2. Acast  Study via Attest, December 2023. 18

77%

Say podcast ads 
exposed them to new 
products or services

60%

Have bought 
something from 
a podcast ad

81%

Say they pay attention to 
podcast ads more than 

any other medium

99%

Of US marketers 
think podcast ads 

are effective



The Landscape

19



20 Source: 2024 Podscape , MagellanAI
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iHeartPodcasts: A Full-Service Partner

Publishers
Listening 

Platforms/Apps
Charts/Rankers

/Research
Ad Servers Measurement
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iHeartPodcasts: A Full-Service Partner

Publishers
Listening 

Platforms/Apps
Charts/Rankers

/Research
Ad Servers Measurement
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KEY PARTNERS

If You Can Measure it in Digital, 
You Can Measure it in Podcasting



PERFORMANCE KPI BROADCAST STREAMING PODCASTING PREFERRED VENDORS

Brand Awareness ṉ ṉ ṉ

Brand Affinity/Consideration ṉ ṉ ṉ

Purchase Intent ṉ ṉ ṉ

Website Visits* ṉ ṉ ṉ

Online Transactions ṉ ṉ ṉ

Retail Store Traffic ṉ ṉ ṉ

Tune In ṉ ṉ ṉ

CPG Brand Sales Lift ṉ ṉ ṉ

Retail Sales Lift ṉ ṉ ṉ

If You Can Measure it in Digital, 
You Can Measure it in Podcasting

24

*Appsflyer , is one of the few Mobile Measurement Partners (MMPs) supported by Magellan  and ArtsAI , 
to track and attribute mobile app downloads across broadcast, streaming, & podcasting. 



Source: Podtrac , U.S. Monthly Ranker, October 202525

iHeart is #1
The most creators and listeners, on the 

biggest stage in podcasting.

iHeart
Podcasts 180MM

U.S. Monthly Downloads

851
Original Podcasts[PUBLISHER]
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The Broadest 
Selection of 
Shows in 
Podcasting

#1 in unique U.S. listeners 

for 3-years in a row

The only network with  

shows ranked in all 19 

Podtrac  categories

SPORTS

SOCIETY + CULTURE 

HEALTH + WELLNESS

COMEDY

FICTION

TRUE CRIME

MUSIC

BUSINESS

FOOD + TRAVEL

NEWS + POLITICS

TV+FILM

HISTORY

KIDS+FAMILY

LGBTQ+

SPANISH 

LANGUAGE


